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There are some prominent markers of urban life in India after globalization of the 1990's . Some of these are quite visible: rapid spatial expansion and the emergence of mega cities, new inequalities, the unending growth of a consumption economy, a secessionary urbanism around new affluent suburbia in Delhi, Bangalore and Mumbai, urban environmental crisis and the clamour of elites about the crisis of the city. These features are in fact comparable to other urban experiences in Asia and Latin America. What is distinctive about the period of the 1990's in India is the emergence of a media urbanism, where the claims of/on the city are interpolated with the world of film, music, cable, software, advertising, and television. 

The experience of the urban has shifted from the old planner/post-colonial modernist impulses in the 1950-1980 periods. Media urbanism was implicated in a series of shock-like visual registers, temporally compressed, both in the media forms themselves and expanding networks of the circulation of media commodities. Media urbanism has become an integral part of the skin of the new urban experience, producing a series of effects that can be at best described as conflictual.

One of the interesting aspects of media urbanism is the tension between property and the commodity, in a world dominated by fakes and copies. The bulk of media in India continues to be sourced from non-legal sources by the vast majority of the population; a pirate aesthetic has been naturalised in the mode of circulation as well as display. In the context of an expanding media industry this is not just an academic question for cultural theory, as industry sponsored raids occur every day on nodes of copy culture. In this paper I want to work through the questions raised by this new media urbanism, particularly the image world of the copy in a space of high inequality and conflict. What is the relationship between the pirate copy and the city in a framework outside that kitsch or classic post-modernism? How does the disjunction between property and the commodity form manifest itself in the experience of the media in a society of high inequality? And crucially, how does this experience of the city compare to earlier times of a "visual frenzy" (Commolli), as in 1920's Europe ?

